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The only event in Ottawa where good food meets
a good time for a GREAT Cause
Sponsorship & Partnership Opportunities at
Ottawa’s Premier East Coast Kitchen Party
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EiTM22 Sizzle Reel



https://www.youtube.com/watch?v=RCweWnReLX0

What Can Sponsors Expect at Evening
In the Maritimes?

Exclusive event perks Priority access to Access to a cost- The warm & fuzzies
at a professionally run other event & effective program
event marketing initiatives designed to position
hosted by ABLE?2 sponsors as leaders in
the Ottawa business
community




Our Event Sponsors:

Make new business connections

Position themselves as leaders in the Ottawa community
Help people with disabilities build lives of meaning & joy
Generate more support for ABLE2’s programs




Here's what our sponsors have to say

The big reason we decided to get involved with Evening in the Maritimes, is because, #1, it is
one of the more unique events we have here in the Ottawa-Gatineau region, but more
importantly, we have a core philosophy to reach out and give back to others and enhance the
lives of those in our community who need a little helping hand.

I'd say to other businesses who haven’t been a part of it yet, to come have some fun, put on
a lobster bib, rip into some lobster with colleagues and friends, all in the name of supporting
ABLE2. How much fun is that?

- Derek Noble, Huntington Properties & Stonemont Retirement Living




Get to Know the
EiTM Audience

These are the people sponsors have
an opportunity to reach and connect
with at Evening in the Maritimes.

93%

of event
attendees are
from Ontario

63% are either from the Maritimes or have

a special kinship with the east coast

Bnt tolbe &n excellent
Bl iness develdpifient, client éntertaining,
etworking opporumlty‘

73% of
attendees
have children

31% come for the
delicious lobster

Typical Event Split:
60% Male
40% Female

Majority Attendees
Male aged 554+

Oun Attendees’ Careerns

80% have post-

70% are decision-
makers in their job

{they manage staff, manage S,
and make purchase decisions)

secondary education 36% have 6-figure

43% attend with
work colleagues

Incomes

(and another 33% say they @

attend for both work and

personal reasons)

>

Al data as of Nowembear 2010 (ABLE2 Audience Surwy)
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Get to Kn OW the AIR CANADA 87% say supporting ABLE2 Is a very
Important reason for attending the event
- s ﬁ,]s:fe';:vai ssiggr(\)ton Note: The majority of attendees love the stories that are
EiTM Audience ek e et e s e
vacation packages
in the last year
These are the people sponsors have Jop 3 Reasons for Atterding
an opportunity to reach and connect 9 3
with at Evening in the Maritimes. !
Networking/Soclalizing The Lobster Unique Auction ltems
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Sponsorship
Opportunities

Networking

- = = - - - -

For brands who understand the importance of social connections >

and who want to help ABLE2 create memorable experiences at
EiTM.
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Brand Awareness
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For brands who want to increase recognition of their brand within
the Ottawa business community.
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For brands who are seeking opportunities to demonstrate the >

value of their products services to the Ottawa community & want
to have a positive impact.
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Customized sponsorship programs are available starting
at $4500 and offer the features and benefits that are the
best fit for your sponsorship objectives.

If you like NETWORKING, you’ll want to consider:
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Cocktail Reception Sponsorship Entertainment Sponsor
Specialty Cocktail Sponsorship WiFi Hot Spot & Charging Station
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If you like BRAND AWARENESS, you’ll want to consider:
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Gift Bag Sponsorship Dessert Sponsor
Wine & Welcome Toast Sponsor SHELLfie Station Sponsor >
Lobster Bib Sponsor Zone Sponsor & Table Gifts

N N N N N N N
Event Presenting Sponsor
Sea Creatures Sweepstake Sponsor Silent Auction Sponsor
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Examples of Sponsor
Features & Benefits
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On-stage speaking opportunities
Email box/banner ads

Dedicated partner email to EiTM database
Gifting

Logo visibility

Onsite signage

Social media mentions

Branded room drop

Prize giveaways & custom promotions
Promo video

Event Tickets and/or Tables

Special invite to the official after-party

Access to other events hosted by ABLE2
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Corporate
Donations

If sponsorship marketing is not the
right fit, consider making a corporate
donation to the Evening in the
Maritimes event.

Corporate donors are acknowledged

on the EiTM23 website and 100% of

the donation is directed to supporting
ABLEZ2’s programs and services.

To donate, send an e-transfer to
finance@able2.org with a note that the
funds are a corporate donation for
EiTM23 and email Ibyrne@able2.org
with a png copy of your logo.
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https://www.able2.org/evening-in-the-maritimes-home/
mailto:finance@able2.org
mailto:lbyrne@able2.org
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onsorshipsat EiTM23

'ward to building a rship program for you
that is the best fit with your mﬂketing objectives and budget.
> -
If you’re up for helping us to create a good time & good food
for a GREAT cause, we want to have you as a sponsor at
MORE INFO

EiTM.
“ista Benoit, iISPARK Consulting

Sponsorship Agency for ABLE2
krista@isparkconsulting.ca
819-682-5298
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